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TROY UNIVERSITY
Travis Carlson, lllustrator & Art Director

2021-2022 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



Unplug

VISUAL > S24 - LOGO/TYPEFACE DESIGN > S24A - LOGO DESIGN

un?hlu,g PO

un

TROY UNIVERSITY
Travis Carlson, Unplug

2021-2022 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



VL

STUDENTS



Spice Straws Self Promo Photo Book

SALES PROMOTION > SO1 - PRODUCT OR SERVICE SALES PROMOTION > COLLATERAL MATERIAL > SO5 - PUBLICATION DESIGN > SOSE - BOOK
SO1A - PACKAGING DESIGN

G

g

1 Toblespoon
GINGER i *
100% Biodegradable spice straws.

beauty

AUBURN UNIVERISTY at MONTGOMERY TROY UNIVERSITY
Megan Lofgren Kaylee Weatherford, Photographer & Art Director
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STAMP for RETIREMENT SYSTEMS OF ALABAMA

Camille Leonard, Art Director
Ashley Reid, Graphic Designer

Jim Leonard, Copywriter

Stephen Poff, Photographer
Victoria Belton, Account Executive
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FOR JUSTICE

ILLUSTRATION

SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead
Shannon Anderson, Designer

Kristle Marshall, lllustrator



Stop Judging. Start Healing.
Published by Sprout Social @ - Nove 2@

Inappropriate language can stigmatize patients and depersonalize
someone who is attempting to seek wellness. Check out our
resources for confronting stigma in the medical community:
https:/fbit.ly/3nJc0I9

#8topJudgingStartHealing

STOPJUDGING.ORG
Resources for the Medical Community

Learn more
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Stop Judging. Start Healing. @StopJudgingALA - Jan &
Stigmatizing language or actions undermines proper medication
administration and successful health outcomes.

Appropriate terminology, language, and actions positively affect the way
patients may view themselves and their willingness to continue treatment:
bit.ly/31CRFvG
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Stop Judging. Start Healing.

Law with effective skills and an g of
disorders and their consequences will more likely have non-violent conflict
resolution.

Alternatively, inappropriate language can have the opposite effect by
stigmatizing individuals, leading 1o a higher level of conflict.

Learn more: https://bit.ly/3rLrVbE

Resources for Law Enforcement
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683 views

STAMP for ALABAMA DEPARTMENT OF PUBLIC HEALTH

Camille Leonard, Creative Director

Jim Leonard, Copywriter

Stephen Poff, Videographer/Animator

Maghen Barranco, Social Media Manager, Social Copywriter
McKenzie Dailey, Social Media Coordinator, Social Copywriter
Victoria Belton, Account Executive
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SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead

Cierra Brinson, Designer

Mary Kate McDevitt, lllustrator
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AUBURN UNIVERSITY, OFFICE OF THE PROVOST

Tracey Newell, Communications, Marketing, and Events Coordinator
Julie Huff, Assistant VP of Strategic Initiatives and Communication
Staci Sarkowski, Communications and Marketing Specialist

Marisa Singh, Communications and Marketing Specialist

Mariah Gullatte , Assistant Events Coordinator

Gracelyn Spates , Graduate Assistant
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Baker Act Video

INCREASE OF OF BAKER ACTS IN FLORIDA
OVER THE YEARS

2004 2010

2021-2022 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS

VIEW REEL
FOR VIDEO
COMPONENTS

>

Seihs

SOUTHERN POVERTY LAW CENTER
Scott Phillips, Deputy Creative Director
Hillary Andrews, Video Editor
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SOUTHERN POVERTY LAW CENTER
Scott Phillips, Deputy Creative Director
Hillary Andrews, Video Editor
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W’!ﬂ;? Sﬁpremacy; |
~in Education

White supremacy affects every
element of the U.S. education system.
Find out how students, educators and
other stakeholders resist it daily.
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SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead
Carlos Basabe, lllustrator
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SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead
Michelle Leland, Senior Creative Lead
Simone Martin-Newberry, lllustrator
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SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead

Cierra Brinson, Designer

Mary Kate McDevitt, lllustrator
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AUBURN UNIVERSITY, OFFICE OF THE PROVOST

Tracey Newell, Communications, Marketing, and Events Coordinator
Julie Huff, Assistant VP of Strategic Initiatives and Communication
Staci Sarkowski, Communications and Marketing Specialist

Marisa Singh, Communications and Marketing Specialist

Mariah Gullatte , Assistant Events Coordinator

Gracelyn Spates , Graduate Assistant
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STAMP for BAPTIST HEALTH

Camille Leonard, Art Director
Ashley Reid, Graphic Designer
Beth Bushman, Account Executive
Roberta Pinkston, Media Director
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AUBURN UNIVERSITY, OFFICE OF THE PROVOST

Staci Sarkowski, Communications and Marketing Specialist
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Sounds Like Hate Season 3

SOCIAL MEDIA > 024 - SOCIAL MEDIA > 024B - CAMPAIGN

SOUNDS
LIKE HATE

SOUNDS
LIKE HATE

NEW FROM THE SOUTHERN POVERTY LAW CENTER

Sounds Like Hate Season Three:
The fight for civil rights continues

NEW FROM THE SOUTHERN POVERTY LAW CENTER

FOSTERING HATE: How foster
care fails LGBTQ youth

" LISTENNOW LISTEN NOW

SOUNDS
LIKE HATE

NEW FROM THE SOUTHERN POVERTY LAW CENTER

THE UNWELCOME: How extremists
are targeting migrants and the
humanitarians seeking to help them

COLLATERAL DAMAGE
How voter suppression targets
people with disabilities

LISTEN NOW LISTEN NOW

@

SOUTHERN POVERTY LAW CENTER

Chris Mihal, Creative Director
Sunny Paulk, Designer
Glenn Harvey, lllustrator
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LFJ #1 One World lllustration
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LIZZO (Melissa Viviane Jefferson) is amusician, singer, rapper and songwriter who celebrates self-love and
empowerment. She says, “It’s all about getting our flowers and giving each person their own space to be an
individual and speak up for that individuality.”
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SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead
Shannon Anderson, Designer

Kristle Marshall, lllustrator
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STAMP

Stephen Poff, Visual Storyteller, Musician, Lyrics
Stamp Creative Department, Chalk Mural
Camille Leonard, Creative Director

Jim Leonard, Executive Creative Director
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Leigh Farrior, Art Director
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Learning for Justice #1 Cover
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SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead
Dola Sun, lllustrator Pels




Learning for Justice Magazine #1
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LEARNING
FOR JUSTICE
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SOUTHERN POVERTY LAW CENTER
Scott Phillips, Deputy Creative Director
Kristina Turner, Senior Creative Lead
Michelle Leland, Senior Creative Lead
Claudia Whitaker, Designer

Alex Trott, Designer

Jacob Saylor, Designer

Hillary Andrews, Designer

Cierra Brinson, Designer

Sunny Paulk, Designer

Shannon Anderson, Designer

Angela Greer, Administrative Assistant
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Teaching Tolerance Magazine #66
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White Supremacy
in Education
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SOUTHERN POVERTY LAW CENTER
Scott Phillips, Deputy Creative Director
Kristina Turner, Senior Creative Lead
Michelle Leland, Senior Creative Lead
Claudia Whitaker, Designer

Alex Trott, Designer

Jacob Saylor, Designer

Hillary Andrews, Designer

Cierra Brinson, Designer

Sunny Paulk, Designer

Shannon Anderson, Designer

Angela Greer, Administrative Assistant
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HATE AND
EXTREMISM

SPLC ﬂ"\ Souther Poverty Law Center

Capitol Insurrection
Shows How Trends on the
Far Right’s Fringe Have
Become Mainstream

SOUTHERN POVERTY LAW CENTER SOUTHERN POVERTY LAW CENTER
for SOUTHERN POVERTY LAW CENTER for SOUTHERN POVERTY LAW CENTER
Chris Mihal, Creative Director Chris Mihal, Creative Director

Claudia Whitaker, Designer Alex Trott, Designer

Zoe Van Dijk, lllustrator
Kristen Uroda, lllustrator
Lisk Feng, lllustrator
Camilla Rosa, lllustrator
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5.6 billion contributed tothe  $150 million secured by facultyin 40 centers and institutes for
state of Alabama

SOUTHERN POVERTY LAW CENTER
Chris Mihal, Creative Director

roi A'eng_‘}’(tt’”?e“g“ef AUBURN UNIVERSITY, OFFICE OF THE PROVOST

Simone Mc:rtir?—eN\:-,\av:beI:r ’ |II3:::2:2: Marisa Singh, Communications and Marketing Specialist

Y Jordan Gilchrist , Multimedia Specialist

Lorraine Nam, lllustrator
Camila Rosa, lllustrator
Kristen Uroda, lllustrator
Kim Salt, lllustrator
Cornelia Li, lllustrator
Lisk Feng, lllustrator
Glenn Harvey, lllustrator
Sena Kwon, lllustrator
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Where Nature Reigns Campaign
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WHERE NATURE REIGNS
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History faculty member and
former chair of Arts & Sciences
at Wallace Community College
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SOUTHERN POVERTY LAW CENTER

Cierra Brinson, Designer

STAMP for KINGSLAND, GA CVB
Camille Leonard, Art Director, Copywriter
Jim Leonard, Copywriter

Victoria Belton, Account Executive
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50 YEARS

Southern Poverty Law Center

NEW FROM THE SOUTHERN POVERTY LAW CENTER

Sounds Like Hate Season Three:
The fight for civil rights continues
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FOSTERING HATE: How foster
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are targeting migrants and the
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Since 1971

COLLATERAL DAMAGE
How voter suppression targets
people with disabilities
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VIEW REEL > o
FOR VIDEO
COMPONENTS
SOUTHERN POVERTY LAW CENTER SOUTHERN POVERTY LAW CENTER

Chris Mihal, Creative Director

Cierra Brinson, Holiday Card Designer
Shannon Anderson, Playlist Cover Art Designer
Kristina Turner, Senior Creative Lead

Scott Phillips, Senior Creative Lead

Ryan Olbrysh, lllustrator

What Took You So Long?, Editors

Digimentors, Producers

Michelle Leland, Senior Creative Lead
Zoe van Dijk, lllustrator
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WHERE NATURE REIGNS

STAMP for KINGSLAND, GA CVB STAMP for MGMWERX
Camille Leonard, Art Director, Copywriter Leigh Farrior, Art Director, lllustrator
Victoria Belton, Account Executive Victoria Belton, Account Executiver
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SOUTHERN POVERTY LAW CENTER

Kristina Turner, Senior Creative Lead
Shannon Anderson, Designer
Olga Muzician, lllustrator
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Freedom Denied Web Series
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SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead

Claudia Whitaker, Designer

Eleanor Shakespeare, Landing Page lllustrator
Ryan Simpson, Portrait lllustrator
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Stop Judging. Start Healing.
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Stop Judging. Start Healing. @StopJudgingALA - Jan 5 Law with effective skills and an of
Stigmatizing language or actions undermines proper medication disorders and their consequences will more likely have non-violent conflict
administration and successful health outcomes. resolution.

Appropriate terminology, language, and actions positively affect the way Alternatively, inappropriate language can have the opposite effect by
patients may view themselves and their willingness to continue treatment: stigmatizing individuals, leading to a higher level of conflict

bit.ly/31CRFVG

Learn more: https://bit.ly/3rLrVbE
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HONORING THOSE WHO PAVED
THE WAY AND CELEBRATING
THOSE LEADING TODAY

..UNTIL JUSTICE ROLLS
DOWN LIKE WATERS AND
RIGHTEOUSNESS LIKE A
MIGHTY STREAM.
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