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DANIELLE SALLEY, Senior Art Director
Chernoff Newman—Columbia, SC

Born a Jersey Girl and raised a Mountain Mama, Danielle
made her way down south by chance and ended up
making it her home. It started when she attended
Savannah College of Art and Design in Georgia where
she graduated with a Bachelor of Fine Arts in Graphic
Design. Right after graduation, Danielle took a job in
Columbia, South Carolina — a city she knew very little
about but has now called home for over a decade.

Danielle’s career with Chernoff Newman began in 2013
as an interactive designer and front-end developer.
Having a design background helped provide an insightful
approach to development and user-experience. After
six years in that role, Danielle was promoted to Senior
Art Director where she works on a variety of accounts
including B2B and B2C clients working on award-
winning branding, integrated campaign and, of course,
interactive projects.

Her passion for advertising is clearly seen through her
dedication to the American Advertising Federation (AAF).
Through this organization she has been awarded National
President of the Year (AAF Midlands, 2014), Member of
the Year (AAF Midlands, 2016) and National Governor of
the Year (AAF District 3, 2020). She currently serves on
the AAF National Board of Directors and was elected the
Secretary-Treasurer of the AAF Council of Governors.

Outside of the office, Danielle enjoys playing tennis, riding
her Peloton (#RideSalleyRide), and enjoying quality
time with her husband, Will, and daughter, Genevieve.

KARL BASTIAN, Creative Director/Owner
PB&J—Traverse City, Ml

Karl’s firm works with agencies and direct clients across
the country providing services ranging from brand

and strategic development to the full suite of creative
services. Under Karl's guidance, PB&J has won over 25
ADDY awards in the past two years alone and been
featured in national award publications including,
Communication Arts, HOW Magazine, Adweek, and
Lurzer's Archive.

Prior to forming PB&J in 2014, Karl was Creative
Director at Pace & Partners, a marketing firm in
Lansing, Michigan. Here he led a team of 10 creative
professionals working on a wide range of projects for
state and national government clients.

During his 20+ year career, Karl has spearheaded
comprehensive campaigns for clients ranging from
Fortune 500 companies to regional companies and
organizations. He has worked with a significant number
of clients in higher education, developing and building
brands across the full range of new and traditional
media.

Karl has served as a judge for several creative
competitions, including the ADDY Awards, Creativity
International Awards and IMCA Awards. He lives in
Traverse City and is an avid runner and outdoor
enthusiast.
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CRYSTAL MARIE MCDANIELS,
Writer/Brand Storytelling
Duke Energy Corporation— Charlotte, NC

Crystal Marie McDaniels is a chaser of good, engaging,
“can’t take your eyes or ears away” stories. She has
worked with major brands like Disney, Nestle, and
Magnolia, and currently manages the Hispanic
Outreach Strategy for Duke Energy. She especially
enjoys sharing brand journeys in diversity and inclusion
and corporate social responsibility. Crystal Marie holds
a master’s degree from the University of Southern
California and a BS from Howard University.
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Ashley Reid
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ASHLEY REID for AUBURN UNIVERSITY AT MONTGOMERY
Ashley Reid, Art Director, Graphic Designer, Copywriter
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THE EPITOME OF POSITIVE SHIFT

As for the 2000s to 2020, we see they are vastly

superior to the decades preceding them, in a

multitude of ways, the film that best illustrates
this is Black Panther (2018).

Black Panther would be a monumental film, if not the most monumental film, in terms of
showcasing Black men in a positively in numerous ways. Faramelli agrees in his article,
Liberation On and Off Screen: Black Panther and Black Liberation Theory. He explains that
Black Panther was revolutionary because the film broke new ground. He states that it is the
first film in the Marvel Cinematic Universe to have a Black superhero, Black director, and
predominantly Black cast, making over 1 billion in globally in the box office, becoming the
first, true "Black blockbuster” (Faramelli 76). He also stresses the importance of how the
characters in the movie are represented. Unlike how older films would show Black men as
slaves, thugs, dealers and thieves, Black Panther would show them as kings, queens, inventors,
‘and diplomats, unlike other superhero films (76). This is even more surprising, when realizing
that the film from Walt Disney, Marvel's parent company, who has been known to whitewash
history and practice racist depictions, Song of the South being one of the most egregious
‘examples. In fact, Black Panther acts as the antithesis to several movies heavily featuring
Black casts in many ways, breathing new life into what predominantly Black casted movie
can be. This is explained in White's article I Dream a W k Panther and the Re-Making
of Blackness, where she states that Wakanda (where the majority of the film takes place),

s a stable nation where ancient and sacred contexts coexist with the more modern, high

tech gadgetry, solidifying the setting’s theme as Afrofutursist (423). This contrasts the older
Blaxploitation hero films, which were normally centered on urban areas.
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HUNTER IRBY for TROY UNIVERSITY
Hunter Irby, Art Director
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OLIVIA KATTOS for TROY UNIVERSITY
Olivia Kattos, Art Director




Chronicles of Narnia

ILLUSTRATION

CARLIE HEDGES for COLUMBUS STATE UNIVERSITY

Carlie Hedges, Art Director and lllustrator
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Mission 3:16

CAMPAIGN
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MISSION 316

VACATION BIBLE SCHOOL

JUREIER6 2021

MONDAY—FRIDAY | 5:00 to 7:30PM

MISSION 316

VACATION BIBLE SCHOOL

12-16. 20

MISSION316.COM

ASHLEY REID for AUBURN UNIVERSITY AT MONTGOMERY

EEI uﬂvgl ) PREPARE for Ashley Reid, Art Director, Graphic Designer, Copywriter, lllustrator
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AUBURN UNIVERSITY at MONTGOMERY
Ashley Reid, Art Director, Graphic Designer, Copywriter
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COLLATERAL MATERIAL > SO5 - PUBLICATION DESIGN > SO5A - COVER

Winston Smith works for the Ministry of Truth in what
remains of a Britain ravaged by revolution. His every move
is monitored by the Thought Police, who are responsible for
detecting dissent against the Party and its leader, Big Brother
- and eliminating it. When he meets Julia, Winston thinks he
might have found love, and a fellow loather of the Party. But
when the pair are arrested and sent to the sinister Room 101
for re-education, their bond and commitment to their shared
cause will be tested to its limits.

7861

George Orwell’s dystopian vision of a world enslaved by
doublethink and thought crime is as terrifying now as it was on
its initial publication in 1949. One of the great classics of the
twentieth century 1984 is a startlingly original and arresting
novel about tyranny and the universal struggle of the individual
against the malevolent tendencies of the modern state.

“The book of the twentieth century...haunts us with
an ever-darker relevance.”
— The Independent

1 George Orwell, born Eric Arthur Blair (1903-1950)
(1 was a teacher, novelist and journalist. He also served
his country, including in the Home Guard during the

Second World War. He later became the literary

editor of the Tribune and wrote for the Observer and

Manchester Evening News. The author of nine books,
Orwell is best known for the allegorical Animal Farm (1945) and dys-
topian satire 1984 (1949). They have gone on to become two of the
most influential books of the twentieth century.

Penguin Books = 1 8 TROY UNIVERSITY

penguinbooks.com

COVER ART DESIGNED BY HANNAH KEISER g T GEORGE ORWELL Hannah Keiser, Art Director

)
m
o)
~
)
m
=
2
m
=

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS
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EDITORIAL SPREAD OR FEATURE - SERIES

COLUMBUS STATE UNIVERSITY

Carlie Hedges, Art Director and lllustrator
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WELCOME

MISSION 316

VACATION BIBLE SCHOOL

JUyRIES 62021

MC IDAY | 5:00 to 7:30PM

MISSION 316

VACATION BIBLE SCHOOL
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of thiSEERHE M AUBURN UNIVERSITY at MONTGOMERY
Ashley Reid, Art Director, Graphic Designer, Copywriter, lllustrator
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STILL PHOTOGRAPHY > S26B - COLOR, SINGLE

UNIVERSITY OF AUBURN at MONTGOMERY
Ashley Reid, Photographer
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Memoriam Chocolate Packaging Fruities Lip Balm Packaging

S01 - PRODUCT OR SERVICE SALES PROMOTION > SO1A - PACKAGING SALES PROMOTION > SO1 - PRODUCT OR SERVICE SALES PROMOTION >
SO1A - PACKAGING

COLUMBUS STATE UNIVERISTY COLUMBUS STATE UNIVERSITY
Carlie Hedges, Graphic Designer and lllustrator Carlie Hedges, Graphic Designer and lllustrator
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THE EPITOME OF POSITIVE SHIFT

As for the 20005 to 2020, we see they are vastly

superior to the decades preceding them, in a

multtude of ways, the film that best illstrates
this s Black Panther (2018).

AUBURN UNIVERISTY at MONTGOMERY
Terence D. Howard, Designer

TROY UNIVERSITY
Hunter Irby, Art Director
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Idea Bank Typography Mural The Fortified Project

AMBIENT MEDIA > S11 - GUERILLA MARKETING, INSTALLATIONS AND WEBSITES > S12 - WEBSITE (DESKTOP OR MOBILE)
EVENTS > S11A - SINGLE OCCURRENCE OR INSTALLATION

https://www.thefortifiedproject.com

be safe from online abuser \.[

TROY UNIVERSITY TROY UNIVERSITY
Dang Long, Art Director Megan Colquitt, Art Director




The Fortified Project

ILLUSTRATION > S25 - ILLUSTRATION > S25B - ILLUSTRATION - CAMPAIGN

TROY UNIVERSITY
Megan Colquitt, Art Director
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Camiille Leonard
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Maghen Barranco
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How Did We Become US? w ”

NATIONAL
MUSEUM
OF

AMERICAN
HISTORY

¥ Smithsonian

VIEW REEL
FOR VIDEO >
COMPONENTS
VAL DOWNES CREATIVE
for SMITHSONIAN // NATIONAL

MUSEUM OF AMERICAN HISTORY

Valerie Downes, Art Direction and Video Editing

Emily Chiariello, Education Specialist and Content Writer
Adrienne Van der Valk, Content Writer/Editor and Narration
James Seawood, Narration
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Phantom Host Breakfast Event Items w

PRINT

STAMP for CAROLINE TAYLOR
Ashley Reid, Graphic Designer
Camille Leonard, Creative Director/Copywriter
Beth Bushman, Account Director
Cristen Bozeman, Production Manager
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Sounds Like Hate Podcast w n

INTERACTIVE

SOUNDS
LIKE HATE

SOUNDS
LIKE

St vy ‘ ﬁ -

The fight for racial justice
comes to high school.

LISTEN AND SUBSCRIBE TO SPLC'S NEW PODCAST TODAY.

e SOUTHERN POVERTY LAW CENTER
Scott Phillips, Senior Creative Lead

Michelle Leland, Senior Creative Lead

Jacob Saylor, Video Editor

Ryan Olbrysh, Freelance lllustrator
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Teaching Tolerance Magazine #64 Cover w ”

Curriculum Violence Moms on a Mission Lunch Shaming
Teach Without Harm Fight Racism Alongside Families Uncover a Broken System

T E A . I N G ILLUSTRATION
TOLHE\NCE

K’ ISSUE 64 | SPRING 2020
TOLERANCE.ORG

SOUTHERN POVERTY LAW CENTER

Russell Estes, Art Director

Kristina Turner, Senior Creative Lead
TEACHERS ARE USING YOUNG READERS' EDITIONS OF SOCIAL
JUSTICE BOOKS TO ILLUMINATE THE HISTORIES THAT TEXTBOOKS DON'T SHOW.
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Covid Doesn’t Care About You

COVID DOESN'T CARE

VIEW REEL
FOR VIDEO
COMPONENTS

»THINK IT'S NOT A BIG DEAL?
- COVID DOESN'T CARE

Mask up. Keep your distance. Do your part.

AlabamaPubiicHoalth gov

COVID DOESN'T CARE

+HOW MANY FOLLOWERS YOU HAVE.

Mask up. Keep your distance. Do your part.

AlabamaPublicHealth.gov

ol ATET = @ 4:33 PM

DOESN'T Alabama Public Health
. Covid. Doesn't. Care. About. You.
cAre. [ )

THINK YOU
CAN'T
GETIT?

BSAFE |

DISTANCE

+

MASK

STAMP for ALABAMA DEPARTMENT OF PUBLIC HEALTH

Camille Leonard, Creative Director

Jim Leonard, Executive Creative Director/Copywriter
Stephen Poff, Animation

Anthony Vachris, Copywriter

Victoria Belton, Account Executive

Maghen Barranco, Social Media Manager

Cristen Bozeman, Digital Media Director
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BY COSHANDRA DILLARD ILLUSTRATION BY MEENAL PATEL 2
THE EVENTS OF A TROUBLING SUMMER have  York City woman calls 911 on a Black man as the
reminded us all about the importance of affirming  two stand, yards apart, in a secluded section of
Black Lives Matter in schools. But acknowledging ~ Central Park.

Black students and celebrating their culture isn’t The man, Christian Cooper, had insisted that
enough. Anti-racist educators are pushing their ~ she put aleash on her dog, per posted rules. The
schools to respond not through ‘woman I ded with ion. And, under-
or gestures but with actionable steps toward dis- ~ standing how minor disputes have led to Black
mantling systems that harm Black students. Asa  people’s deaths, the man had begun recording

first step, educators must examine how whiteness  the interaction. s O U T H E R N POV E RTY L AW C E N T E R

operates—and is weaponized—in schools. “Unfortunately, we live in an erawith things like
In late May, on the day news broke of George ~Ahmaud Arbery, where Black men are seen as tar- fO r T E AC H I N G To L E RA N C E MAGAZ I N E 6 5

Floyd’s murder, a different video was receiving ~ gets,” Cooper saidinaCNN interview. “This woman
widespread national attention. In it,awhite New  thought she could exploit that to her advantage, Cierra Brinson , Des |g ner

Meenal Patel, lllustrator
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Ending Curriculum Violence lllustrations

SOUTHERN POVERTY LAW CENTER
Michelle Leland, Senior Creative Lead
Kristina Turner, Senior Creative Lead

Keith Negley, Freelance lllustrator
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Sponsored - @
Accurate polling that fits your budget, timeline
and campaign strategy.

Our pricing structure is transparent. It's right
there on our website.

Take a look and give us a call.

“A penny saved i rs
apenny

’ klin

CYGN.AL

More accurate, affordable

polling

Founding Fathers Social Media Campaign

Cyg nal s
Sponsored - @

Polling is small data to make big decisions.
Modeling is big data for small decisions.

Our Predictive Analytics offer insights that
enhance your ability to target and persuade.

“People sometimes

CYGMN.AL
e

Cyg nal s
Sponsored - @

You are more likely to know what your voters
are thinking if you ask them.

Reach them and get the information you seek.

“W er you are,

bel D> )d.one.”

__'_iAbe Lincoln

CYGN.AL
Accurate & Affordable
Polling

STAMP for CYGNAL

Camille Leonard, Creative Director/Copywriter
Jim Leonard, Copywriter

Victoria Belton, Account Executive

Cristen Bozeman, Digital Media Director
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The South Votes

SHANNON ANDERSON DESIGN
Shannon Anderson, Designer
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Curriculum Violence Moms on a Mission Lunch Shaming
Teach Without Harm Fight Racism Alongside Families Uncover a Broken System

TEAGMING
NCE

X.I ISSUE 64 | SPRING 2020
TOLERANCE.ORG

SOUTHERN POVERTY LAW CENTER
for TEACHING TOLERANCE MAGAZINE

Russell Estes, Art Director
TEACHERS ARE USING YOUNG READERS’ EDITIONS OF SOCIAL o - .
JUSTICE BOOKS TO ILLUMINATE THE HISTORIES THAT TEXTBOOKS DON'T SHOW. Kristina Turner, Senior Creative Lead
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THE EVENTS OF A TROUBLING SUMMER have
reminded us all about the importance of affirming
Black Lives Matter in schools. But acknowledging
Black students and celebrating their culture isn’t
enough. Anti-racist educators are pushing their

It's time to recognize and stop the pattern.

BY COSHANDRA DILLARD ILLUSTRATION BY MEENAL PATEL

York City woman calls 911 on a Black man as the
two stand, yards apart, in a secluded section of
Central Park.

The man, Christian Cooper, had insisted that
she put aleash on her dog, per posted rules. The

schools to respond not through vague
or gestures but with actionable steps toward dis-
mantling systems that harm Black students. As a
first step, educators must examine how whiteness
operates—and is weaponized—in schools.

In late May, on the day news broke of George
Floyd’s murder, a different video was receiving
widespread national attention. In it, a white New

‘woman r with aggression. And, under-
standing how minor disputes have led to Black
people’s deaths, the man had begun recording
the interaction.

“Unfortunately, we live in an erawith things like
Ahmaud Arbery, where Black men are seen as tar-
gets,” Coopersaidina CNNinterview. “This woman
thought she could exploit that to her advantage,

oz 19
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“The man, Christian Cooper,
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UNPACKING
THE PATTERN
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 just as all white peo- Black girls and young women  reacted violently against Black _Interrupting Racism:
ple have the ability to weapon- who participated in a focus ~students who challenge their  EquityandSocialJustice
e their whiteness,all Black authority: pulled i
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“Unfortunately, we live in  We can observe for ourselves A humanities teacher and justbe chidren

SOUTHERN POVERTY LAW CENTER
for TEACHING TOLERANCE MAGAZINE

Cierra Brinson, Designer
Meenal Patel, lllustrator

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



OUT-OF-HOME > 026 - SITE > 026A - INTERIOR OR EXTERIOR - SINGLE

SOUTHERN POVERTY LAW CENTER
Michelle Browder, Artist
Kristina Turner, Senior Creative Lead

Michelle Leland, Senior Creative Lead
Tafeni English, Civil Rights Memorial Center Director

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



BRANDED CONTENT & ENTERTAINMENT > 051 - BRANDED CONTENT & ENTERTAINMENT
FOR ONLINE FILM, VIDEO & SOUND > 051A - SINGLE ENTRY :60 SECONDS OR LESS

americanhistory.si.edu/Becoming-US

VIEW REEL
FOR VIDEO
COMPONENTS

VAL DOWNES CREATIVE for SMITHSONIAN //
NATIONAL MUSEUM OF AMERICAN HISTORY
Valerie Downes, Art Direction and Video Editing

Emily Chiariello, Education Specialist

Adrienne Van der Valk, Content Writer

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



BRANDED CONTENT & ENTERTAINMENT > 051 - BRANDED CONTENT & ENTERTAINMENT FOR
ONLINE FILM, VIDEO & SOUND > 051B - SINGLE ENTRY — MORE THAN :60 SECONDS

NATIONAL
MUSEUM
OF

AMERICAN
HISTORY

¥ Smithsonian

VIEW REEL
FOR VIDEO
COMPONENTS

VAL DOWNES CREATIVE for SMITHSONIAN //
NATIONAL MUSEUM OF AMERICAN HISTORY

Valerie Downes, Art Direction and Video Editing

Emily Chiariello, Education Specialist and Content Writer
Adrienne Van der Valk, Content Writer/Editor and Narration
James Seawood, Narration

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



INTEGRATED CAMPAIGNS > 060 - INTEGRATED ADVERTISING CAMPAIGNS > 060C - CONSUMER CAMPAIGN-LOCAL

STAMP for CAROLINE TAYLOR

Ashley Reid, Graphic Designer

Camille Leonard, Creative Director/Copywriter
Beth Bushman, Account Director

Cristen Bozeman, Production Manager

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



INTEGRATED CAMPAIGNS > 060 - INTEGRATED ADVERTISING CAMPAIGNS > 060D
- CONSUMER CAMPAIGN-REGIONAL/NATIONAL

wll ATAT = ® 4:34 PM
COVID.

DOESN'T. Alabama Public Health

Covid. Doesn't. Care. About You.
cARe. [l © ’

COVID DOESN'T CARE

VIEW REEL
FOR VIDEO
COMPONENTS

>

THINK YOU
CAN'T

i GETIT?

B SAFE

DISTANCE

»THINK IT'S NOT A BIG DEAL?

COVID DOESN'T CARE -
MASK
Mask up. Keep your distance. Do your part. AlabamaPubicHoalth gov

COVID DOESN'T CARE

T A T e e STAMP for ALABAMA DEPARTMENT OF PUBLIC? HE.ALTH
Camille Leonard, Creative Director
Mask up. Keep your distance. Do your part. AlabamaPublicHealth.gov Jim Leonard, Executive Creative Director/Copywriter

Stephen Poff, Animation

Anthony Vachris, Copywriter

Victoria Belton, Account Executive
Maghen Barranco, Social Media Manager
Cristen Bozeman, Digital Media Director
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CORPORATE SOCIAL RESPONSIBILITY > CORPORATE SOCIAL RESPONSIBILITY CAMPAIGNS >
064 - INTEGRATED MEDIA CORPORATE SOCIAL RESPONSIBILITY CAMPAIGN

SOUNDS
LIKE HATE

g 4 ;
Sl )
The fight for racial justice
comes to high school.

LISTEN AND SUBSCRIBE TO SPLC'S NEW PODCAST TODAY.

SOUTHERN POVERTY LAW CENTER
Scott Phillips, Senior Creative Lead
Michelle Leland, Senior Creative Lead
Jacob Saylor, Video Editor

Ryan Olbrysh, Freelance lllustrator

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



PROFESSIONALS

aadf ... come



COLLATERAL MATERIAL > 007 - BROCHURE > 007A - SINGLE UNIT

COLLATERAL MATERIAL > 008 - PUBLICATION DESIGN > 008A - COVER

We stand up
for the rights
of people who

discrimination,

and bigotry.

58,000+ 940 $470,000

SPLC Impact by Decade

SOUTHERN POVERTY LAW CENTER SOUTHERN POVERTY LAW CENTER
Alex Trott, Designer for TEACHING TOLERANCE MAGAZINE
Kristina Turner, Senior Creative Lead

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



COLLATERAL MATERIAL > 008 - PUBLICATION DESIGN > 008B COLLATERAL MATERIAL > 008 - PUBLICATION DESIGN > 008B
- EDITORIAL SPREAD OR FEATURE - EDITORIAL SPREAD OR FEATURE

U Ilftmg

tudent Vi

Young readers’ edition:
change the way we teach

BY JULIA DELACROIX ILLUSTRATION BY MICHAEL MARSICANO

to that is to not engage with it at all
I’ve found that nobody has really
contextualized voting.”

—

SOUTHERN POVERTY LAW CENTER SOUTHERN POVERTY LAW CENTER
for TEACHING TOLERANCE MAGAZINE for TEACHING TOLERANCE MAGAZINE
Alex Trott, Designer Kristina Turner, Senior Creative Lead

Keith Negley, lllustrator Michael Marsicano, Freelance lllustrator

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



COLLATERAL MATERIAL > 008 - PUBLICATION DESIGN > 008D
- MAGALZINE DESIGN

Sl g,
/-’-_._——-N'"“"--..
OleE )

Q )““‘

e

KAY ULANDAY BARRETT

TEACHERS ARE USING YOUNG READERS EDITIONS OF SOCIAL
JUSTICE BOOKS O LLUMINATETHE HISTORIES THAT TEXTBOOKS DON'T SHOW. £ TEACHING
ILLUsTRATION BY LsA uINE

TOLERANCE

SOUTHERN POVERTY LAW CENTER
for TEACHING TOLERANCE MAGAZINE
Russell Estes, Art Director

Kristina Turner, Senior Creative Lead
Michelle Leland, Senior Creative Lead
Scott Phillips, Senior Creative Lead

Cierra Brinson, Designer

Claudia Whitaker, Designer

Sunny Paulk, Designer

Jacob Saylor, Designer

Shannon Anderson, Designer

Hillary Andrews, Designer

Alex Trott, Designer

Angela Greer, Administrative Assistant

COLLATERAL MATERIAL > 008 - PUBLICATION DESIGN > 008D
- MAGAZINE DESIGN

Democracy
in Action

™ TEACHING
[ TOLERANCE

SOUTHERN POVERTY LAW CENTER
for TEACHING TOLERANCE MAGAZINE

Kristina Turner, Senior Creative Lead
Michelle Leland, Senior Creative Lead
Scott Phillips, Senior Creative Lead
Cierra Brinson, Designer

Claudia Whitaker, Designer

Sunny Paulk, Designer

Shannon Anderson, Designer
Jacob Saylor, Designer

Hillary Andrews, Designer

Alex Trott, Designer

Angela Greer, Creative Assistant

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



PERIL Guide

COLLATERAL MATERIAL > 008 - PUBLICATION DESIGN > 008D - MAGAZINE
DESIGN

BUILDING RESILIENCE
& CONFRONTING RISK
IN THE COVID-19 ERA

A PARENTS & CAREGIVERS GUIDE
TO ONLINE RADICALIZATION

@ L 1]

Law Center

I WHAT IS ONLINE RADICALIZATION? NEW RISKS IN THE COVID-19 ERA
w

NAME for SOUTHERN POVERTY LAW CENTER
Russell Estes, Creative Director
Claudia Whitaker, Designer/lllustrator

Phantom Host Breakfast Invitation

COLLATERAL MATERIAL > 009 - SPECIAL EVENT MATERIAL > 009A - CARD,
INVITATION, ANNOUNCEMENT - SINGLE UNIT

STAMP for CAROLINE TAYLOR

Ashley Reid, Graphic Designer

Camille Leonard, Creative Director/Copywriter
Beth Bushman, Account Director




COLLATERAL MATERIAL > 009 - SPECIAL EVENT MATERIAL > 09B - CARD,
INVITATION, ANNOUNCEMENT CAMPAIGN

COLLATERAL
GRAD BOX

PARKING ——_ "\,)
<R\
)

AUBURN UNIVERISTY
Julie Huff

Tracey Newell

Gracelyn Spates

Staci Sarkowksi

Marisa Singh

SOCIAL MEDIA > 032 - SOCIAL MEDIA > 032B - SOCIAL MEDIA CAMPAIGN

We ap-peach-iate

Put down the phone you for naing

before you T-wreck. bk

‘The Tide may roll,
but your ear should not.
Slow Down.
Leave shots to the cannons.

Never drink and drive.

STAMP for ALABAMA DEPARTMENT
OF TRANSPORTATION

McKenzie Dailey, Graphic Designer/Copywriter
Maghen Barranco, Social Media Manager/Copywriter
Victoria Belton, Account Executive
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TELEVISION ADVERTISING > 044 - TELEVISION ADVERTISING TELEVISION ADVERTISING > 045 - TELEVISION ADVERTISING
- LOCAL (ONE DMA) > 044B - SINGLE SPOT :30 SECONDS — REGIONAL/NATIONAL > 045B - TELEVISION-NATIONAL CAMPAIGN

COVID DOESN'T CARE

STAMP for BAPTIST HEALTH

Jim Leonard, Executive Creative Director/Copywriter
Stephen Poff, Videographer

Beth Bushman, Account Director

Roberta Pinkston, Media Director

Baptist Health Employees, Photography

Kristene DiMarco, Song “It Is Well

STAMP for BAPTIST HEALTH

Camille Leonard, Creative Director

Jim Leonard, Copywriter/Executive Creative Director
Stephen Poff, Animation

Anthony Vachris, Copywriter

Victoria Belton, Account Executive

Cristen Bozeman, Media Director
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INTEGRATED CAMPAIGNS > 061 - INTEGRATED BRAND IDENTITY
CAMPAIGN - LOCAL OR REGIONAL/NATIONAL

SOUTHERN POVERTY LAW CENTER

Russell Estes, Creative Director

Alex Trott, Designer

Cierra Brinson, Designer

Michelle Leland, Senior Creative Lead
Claudia Whitaker, Designer

CORPORATE SOCIAL RESPONSIBILITY > CORPORATE SOCIAL
RESPONSIBILITY CAMPAIGNS > 064 - INTEGRATED MEDIA CORPORATE
SOCIAL RESPONSIBILITY CAMPAIGN

o WLt ) p— =
PRl | INHATE AND
EXTREMISM

There were

940

" hate groups
“in2019

SOUTHERN POVERTY LAW CENTER

Russell Estes, Creative Director
Michelle Leland, Senior Creative Lead
Scott Phillips, Senior Creative Lead
Hillary Andrews, Video Editor

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



VISUAL > 071 - ILLUSTRATION > 071A - ILLUSTRATION - SINGLE FILM, VIDEO & SOUND > 102 - CORPORATE SOCIAL RESPONSIBILITY FILM,

VIDEO & SOUND

ANTIGOVERNMENT EXTREMIST GROUPS  1556-PRESENT

antigovernment extremist groups

rise in militia groups

SOUTHERN POVERTY LAW CENTER SOUTHERN POVERTY LAW CENTER
Kristina Turner, Senior Creative Lead

Shannon Anderson, Designer
Melinda Beck, Freelance lllustrator

Scott Phillips, Senior Creative Lead
Hillary Andrews, Video Editor

2020-2021 AAF MONTGOMERY AMERICAN ADVERTISING AWARDS



The South Votes

POLITICAL ADVERTISING > 117 - POLITICAL CAMPAIGN

Good luck to all in the
District competition!

Your support means a
great deal to our organization.

We need volunteers to help us
provide continuing education, networking,

awards, and more opportunites for the river

president@aafmontgomery.org

if you can volunteer some time

= region area’s advertising community.
I Please contact

each month on our board.

SHANNON ANDERSON DESIGN

Shannon Anderson Design, The South Votes .
american
advertising
e federation

montgomery
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